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exhiBition key elements

the Big iDeA
Mass media misinformation has existed prior to the 
Internet.

goAls for experienCe
1) Visitors will investigate notable examples of 
hoaxes disseminated to the public by mass media. 

2) Visitors will question what the audience’s role is 
in the success of hoaxes.
 
3) Visitors will further understand how to be an 
engaged critical media consumer and develop habits 
of media literacy. 

primAry AuDienCe
As this exhibition features stories of media 
consumption, the primary audience are adults 
visiting with children 12 or older. The intersection of 
media and its effects begin early and this age range 
can greatly benefit from this discussion. 

introDuCtion
Misinformation has existed within mass media for 
centuries, regardless of the recent prevalence of 
the Internet. This exhibition explores how these 
hoaxes have been disseminated to the public, 
highlighting three thematic areas of interest; Print, 
Radio, and Film. The exhibition will allow visitors to 
consider how information has been consumed and 
the great impact it can have.
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look AnD feel

Because the stories are 
actual events, however 
false their premises, 
our design aesthetic presents an air of 
professionalism, such as a headline or an 
article in a newspaper, which intersects 
that authority with a bit of wacky science, 
outlandish fantasy, or the peculiar.3



The design centers on a mixture 
of graphic black and white 
photography that is accentuated 
with bright, vibrant colors as a 
contrasted pop. 
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Color pAlettes

Print Radio Film

text Color

CMYK:  C=66, M=0, Y=76, K=0
HEX: #59BC6A

WAll  Color

CMYK:  C=97, M=72, Y=51, K=53
HEX: #002D3E

WAll  Color

CMYK:  C=50, M=32, Y=100, K=10
HEX: #858B36

text Color

CMYK:  C=75, M=89, Y=9, K=1
HEX: #63408D

WAll  Color

CMYK:  C=94, M=91, Y=43, K=63
HEX: #110F32

text Color

CMYK:  C=0, M=77, Y=74, K=0
HEX: #F06049

The color palette combinations were inspired to 
pop out against the black and white overall graphic 
nature of the imagery. These colors derive from a 
vintage and retro vibrancy, but are contrasted with 
a rich hue for the walls. 
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type treAtment

TITLE, date
Publication, Year
Lender

All a 
Hoax...

As the monster reaches 
downtown, he is heard over 
the broadcast, in a soprano 
voice, wishing the Armed 
Forces Radio Station a 
happy five-year 
anniversary. The 
english-speaking military 
base took severe action 
due to the hoax, relieving 
many from their duties. 

ONE
IN

HOUR

On May 29, 1947, the armed forces radio station in 
Tokyo (WVTR), interrupted its evening broadcast with a 
disturbing news bulletin, a 20-foot sea monster 

had emerged from the waters of Tokyo bay and was 
headed towards downtown.

FICTION BECOMES  reality

The very famous broadcast was met with such fame that in 
1954, a fictionalized version of the monster took form, better 
known today as, godzilla. The “King of All Monsters” 
has gone on to be featured in dozens of films and adapta-
tions. Interestingly enough, his creation as a character was 
still based on fear, originally concieved for the films as a  
metaphor for nuclear warfare. 

5 
MIN

15 
MIN

45 
MIN

IN REALITY

Listeners begin calling into the station and 
the police, terrified. They were told to 
barricade themselves inside in perparation 
of the monster’s doomed arrival. 

IN REALITY

Military and Japanese police are told to 
prepare to protect the city. Listeners 
continue to call in to the station for more 
information and are met with no response.  

THE BROADCAST

A sea monster rises from the ocean and 
begins headingo towards downtown Tokyo. 
The monster smashes train lines and 
buildings, causing severe destruction.  

THE BROADCAST

Bulletins begin updating listeners to 
harrowing rescues, the movement of heavy 
tanks and infiltry. 

THE BROADCAST

Listeners learn that the military cannot 
hurt the monster with bullets, 
flamethrowers, or grenades. The monster is 
almost to the city.

IN REALITY

As listeners tune into screams and roars 
heard over the broadcast, they begin to 
prepare for the sea monster’s attack, 
panicked by their fate. 

heADing type
Filicudi Solid

BoDy type
Brandon Grotesque

highlight type
CCBiffBamBoom

There are three typefaces that are 
used to represent different tones 
throughout the exhibition. The bold 
heADing type establishes the 
professional nature of information, 
meant to visualize a headline of 
a newspaper or newscast. While 
the highlight font adds the 
wacky sensational aspect to the 
information, predominantly used to 
emphasis where the falsity lies within 
the story. The body text remains 
legible, yet friendly and accessible, a 
neutral between the two.

t,

 

date
Publication, Year
Lender

All a

 

Hoax...
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overvieW of spACe
Make Believe? is a 1000 square-foot 
exhibition that includes artifacts, 
interactive spaces, original articles, and 
photographs. Each section is headlined 
with a theme that features notable 
examples that run throughout that 
concept within the section.   

Please note each of these sections by 
their highlighted color. 

40 ft 

Loch N
ess M

onster

Section Intro - FILM
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CritiCAl Content WAlkthrough

Visitors will encounter the exhibition title wall that will introduce 
the historic reference of the exhibition by showcasing a classic 
computer. The computer will be playing a clipped video feed of 
newscasters reporting on recent Internet hoaxes. This will set 
up the audience to a relatable situation that is well known and 
relevant. Highlighting a familiar experience, that is an everyday 
occurrence, will orient the audience to reconsider their ideas 
about misinformation as they enter the exhibition.

The title wall will utilize this video to define the newscast as a  
regular occurrence of misinformation spread on a daily basis, but 
emphasize that this experience is not a new phenomenon. The 
title wall will summarize the main points that will be covered and 
that each area will be defined by a different medium. 

MAKE 
BELIEVE

 BEFORE THE 
  AGE OF THE INTERNET
HOAXES

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISC-

ING ELIT, SED DIAM NONUMMY NIBH EUISMOD TINCIDUNT 

UT LAOREET DOLORE MAGNA ALIQUAM ERAT VOLUTPAT. UT 

WISI ENIM AD MINIM VENIAM, QUIS 

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISC-

ING ELIT, SED DIAM NONUMMY NIBH EUISMOD TINCIDUNT 

UT LAOREET DOLORE MAGNA ALIQUAM ERAT VOLUTPAT. UT 

WISI ENIM AD MINIM VENIAM, QUIS 

introDuCtion

8



overvieW
As visitors enter the main exhibition space, they will hear the 
whir of a printing press and encounter the introduction wall 
that will establish the “Print” section. This section will highlight 
the first theme for the audience; that sensation is favored 
over common sense. It will maintain that through both written 
word and photography, misinformation has been physically 
manipulated and skewed to create a different reality that is 
readily to be believed by consumers. The audience will become 
familiar with the visual language that is presented.

The introduction wall will feature a photograph that showcases 
mass consumerism of the medium type and include a case that 
will feature an original newspaper sample.

The viewers begin moving through the space and read about the 
first example; the Great Moon Hoax. This is an important first 
narrative as it is an early example of how photo manipulation 
generated a mass reaction. In 1835, a well-known astronomer 
reported photographic evidence of strange life forms on the 
surface of the moon, including bat-like men, unicorns, and bison. 
The Daily Sun, a New York City newspaper, published six articles 
relaying the photos and findings, selling a record number of 
copies and spreading the sensational news around the world. 

IN
PECULIAR

Lorem Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

print

PRINT
They will read about the actual events of the hoax on the wall 
and will see photographs and original articles on the resulting 
effects. As they continue to walk through the space, they will 
experience two other prominent examples in this section; the 
Cottingley Fairy hoax, as well as the Loch Ness Monster. 

Each present dynamic examples of well-known ideas, but ones 
that were still largely mysterious at the time, and ran with the 
public’s imaginations. 

Already familiar with the primary story, the 
audience will read about these examples, see 
original photographs and articles; ultimately 
further connecting the prevalent points to the 
overall theme of the section. 
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highlights
• Visitors will experience a large case containing an original 
steam powered press that will be running with a circular 
production of the newspaper article featuring the Great 
Moon Hoax. This showcases the rate of consumption and this 
pioneering giant that revolutionized how we consume media. 
This will also prompt the viewer to consider how that rate of 
consumption has further increased since this invention.

• A large moon graphic on the wall will invite participants to 
look through the telescope sitting in front of it. As viewers look 
through, they can explore the surface of the moon and see the 
scenes that were described in the original article of the hoax. 

Elevation Sketch of Great Moon Hoax interactive Artifact 1.1

Image 1.2

Image 1.3

oBjeCt AnD imAge exAmples
PRINT

Can You Trust 
Your Eye?
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overvieW
As visitors enter the “Radio” section of the exhibition, they 
will hear a broadcast of Orson Welles narrating an adapted 
version of War of the Worlds, the book written by H.G. Wells. 
This introduces the viewers to the second overall theme of the 
exhibition; that fear outweighs rational thought. Each example 
presents how this relative fear already existed in society during 
the time and how it aided in the success of these hoaxes. 

This introduction wall will also feature a photograph that 
showcases mass consumerism of the medium type and include a 
case that will feature a radio artifact. 

As the audience listens to the broadcast, they will explore the 
space and the relevant artifacts, such as the original script Orson 
Welles used in the broadcast, as well as photographs from inside 
the recording studio during the event. They will read about the 
panic that ensued as listeners tuned in, unaware of the fictitious 
nature of the broadcast.

Continuing through the space, the viewer is introduced to 
another example of hoax by radio, in which the military radio 
broadcasted a large sea monster attacking Tokyo. 

BY
RIOTOUS

radio
Lorem Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorp-
er suscipit lobortis nisl ut aliquip ex 

RADIO
 Mass hysteria also broke out as listeners understood the 
broadcast to be actually occurring live, only to find out an hour 
later that the broadcast was meant as a five-year celebration of 
the station. Very similar to War of the Worlds, both examples 
showcase that the fear of invasion was very real, producing an 
extreme reaction. 

As visitors continue through the gallery, they will read about 
“Thatchergate”, a supposed audio recording between Margaret 
Thatcher and Ronald Reagan, as they discuss their 
involvement with the Falklands War. The visitor 
will read about the false nature of this audio 
recording, the actual creation of the audio 
splicing, and the motivations behind it. They 
can listen to the recording and participate in the 
interactive. By further understanding these audio 
segments and their very real effects, the visitor 
will head into the final section of the exhibition. 
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highlightsoBjeCt AnD imAge exAmples
RADIO

• Viewers will read a one-hour timeline of the Tokyo broadcast, 
which will set the scene; showcasing how quickly panic can rise 
and overtake an entire city. 

• A on-the-wall interactive in the Thatchergate section offers 
participants the opportunity to better understand how audio can 
be taken out of context and manipulated for ulterior motives. 
It will prompt the audience to think about motivations behind a 
hoax and the potential effects it could have. 

Sea Monster 
Attacks Tokyo

TITLE, date
Publication, Year
Lender

All a 
Hoax...

As the monster reaches 
downtown, he is heard over 
the broadcast, in a soprano 
voice, wishing the Armed 
Forces Radio Station a 
happy five-year 
anniversary. The 
english-speaking military 
base took severe action 
due to the hoax, relieving 
many from their duties. 

“I WAS STATIONED AT YOKOHAMA IN THE 347 

HARBORCRAFT COMPANY. WE WERE IN THE HARBOR 

PATROL GROUP. WE HAD A NEW CO AT THE TIME, 

ALTHOUGH HE DIDN`T STAY LONG AFTER THAT. HE 

HAD US ON STANDBY AND FULLY ARMED ON ALL OUR 

PATROL BOATS. HE WAS GOING TO SEND US AFTER 

THE MONSTER”

- WALLACE COVINGTON

Artifact 2.2

Image 2.2Elevation of Sea Monster Attacks Tokyo exhibit Artifact 2.3

Image 2.1

Artifact 2. 1
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overvieW
Visitors enter the final section of the exhibition; “Film”. This 
introduction wall will again feature a photograph that showcases 
mass consumerism of the medium type and include a case that 
will feature a television artifact. The audience is again set up by 
the overall theme of the section; that the unfamiliar can be 
believed when told by credible sources. 

As the audience enters the space, they encounter a standing 
television sculpture and walk around the first screen that is 
presenting the Spaghetti Tree original broadcast, the first 
example. On the wall behind the screen, the audience will 
read about the broadcast that happened on the BBC in 1957, 
where trusted news anchor Richard Dimbledy reported on the 
spaghetti harvest occurring in Switzerland. A full broadcast with 
video and images revealed the noodles hanging from trees. As 
fresh noodles were not a known product in the United Kingdom 
at the time, the hoax was believed by viewers, ,many even calling 
in to inquire about how to grow their own spaghetti trees. 

The audience will see original photographs and articles related 
to the event. As the viewer walks around the standing television 
sculpture, the second broadcast features the second notable 
example; the Southern Television Broadcast. 

BY
FOOLED

Lorem Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, quis 

nostrud exerci tation ullamcorper suscipit 
lobortis nisl ut aliquip ex ea 

film

FILM
This example can be noted on the opposite wall, where the 
viewer will read more about this hoax. The final turn of the 
television sculpture reveals the last broadcast, which is mirrored 
further down the wall; the Alien Autopsy video of 1995. 

As the audience walks towards the exit of the exhibition, they 
will read the conclusion of the exhibition, which will sum up the 
relative themes in each section, as well as summarize how they 
correlate together to create what we know 
about media consumption in the Internet 
age. 

The audience will further understand 
how these individual elements that were 
picked out can be conceived in any of the 
presented hoaxes, and moreover, in 
today’s media. These hopeful connections 
will allow the visitor to leave the exhibition 
with more knowledge and empowerment 
in their own media consumption.  
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oBjeCt AnD imAge exAmples
FILM

Southern 
television
broadcasting

A CREDIBLE
source

More recently, newscasters and broadcasters 
reputations have been considered questionable, 
however in the previous decades news stations were 
considered the most reliable sources of 
information. These trusted networks featured men 
and women who told stories from within our 
societies and around the world. Today media is 
under fire for their handling of bias and prejudice, 
calling into question not only the newscasters, but 
the networks who run them. 

As film and television gained momentum in the early 20th 
century, viewers were enthralled by the accessibility to 
information and entertainment. In the early years,  there were 
only a few networks vying for viewer attention. Today, we are 
inundated with a variety of choices for where we get our news. 
This has created a competitive market that promotes 
sensational material in order to get the most views. 

Image Title, Date
Source, Lender

Image Title, Date
Source, Lender

Image Title, Date
Source, Lender

Image 3.1

Image 3.2

Image 3.3 Artifact 3.1Elevation of Southern Television Broadcasting exhibit

• Viewers will take a look into a brief history of credible sources; 
namely the newscasters and networks who were the pioneers of 
what we now know as current media through video, television, 
and film. 
• As part of the Spaghetti Tree hoax, the audience will explore 
how unfamiliar information has spread on an international level, 
via a large map on the wall, and how this dissemination has 
evolved throughout time to what we know today. 

highlights
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oBjeCt AnD imAge CheCklist

seCtion iD numBer

Image 1.1

Image 1.2

imAge/ArtifACt sourCe

Image 1.3

Image 1.4

Library Of Congress

Library Of Congress

Library Of Congress

New York Public Library

seCtion iD numBer

Image 1.4

Artifact 1.1

Library Of Congress

The Saleroom

Image 2.1

Image 2.2

Library of Congress

New York Times

imAge/ArtifACt sourCe
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seCtion iD numBer

Image 2.3

Image 2.4

imAge/ArtifACt sourCe

Image 2.5

Artifact 2.1

Library Of Congress

Library Of Congress

Library Of Congress

Biblio

seCtion iD numBer

Image 3.1

Artifact 1.1

Library Of Congress

New York Public Library

Image 2.1

Image 2.2

Library of Congress

New York Times

imAge/ArtifACt sourCe
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BiBliogrAphy
the greAt moon hoAx:
http://www.history.com/news/the-great-moon-hoax-180-years-ago?cmpid=Social_FBPAGE_HISORY_20150825_227340138&linkId=16545579
https://www.pinterest.com/pin/576179346048953985/?nic=1a&sender=339881240536661500
https://earthsky.org/human-world/great-moon-hoax-august-25-1835
https://www.loc.gov/collections/finding-our-place-in-the-cosmos-with-carl-sagan/articles-and-essays/life-on-other-worlds/peoples-and-creatures-of-the-moon/

WAr of the WorlDs: 
https://www.nytimes.com/2018/10/30/opinion/orson-welles-war-of-the-worlds-fake-news.html
https://www.nydailynews.com/entertainment/tv-movies/daily-news-original-coverage-war-worlds-article-1.305067
https://slate.com/culture/2013/10/orson-welles-war-of-the-worlds-panic-myth-the-infamous-radio-broadcast-did-not-cause-a-nationwide-hysteria.html

spAghetti tree:
https://www.youtube.com/watch?v=tVo_wkxH9dU
http://hoaxes.org/archive/permalink/the_swiss_spaghetti_harvest
https://www.huffpost.com/entry/spaghetti-tree-hoax-april-fools_n_56fe89e7e4b083f5c6077279

ArtiCles ABout Why people Believe hoAxes:
https://www.nytimes.com/2017/11/07/books/kevin-young-new-yorker-bunk.html
“In Mr. Young’s taxonomy the hoax, unlike a lie, a conspiracy theory or an urban legend, flirts with and delights in the possibility of discovery, at least in its early iterations”
https://www.wired.com/story/why-people-keep-falling-viral-hoaxes/
https://allthatsinteresting.com/cuneiform-cell-phone

meDiA literACy tools:
https://www.cjr.org/special_report/media-literacy-trump-fake-news.php
https://ijnet.org/en/story/tools-teaching-media-literacy
https://medialiteracynow.org/resources/
http://mediasmarts.ca/digital-media-literacy/general-information/digital-media-literacy-fundamentals/media-literacy-fundamentals
https://mediapoweryouth.org
http://mediasmarts.ca/media-literacy-101
https://get.checkology.org
https://www.youtube.com/watch?v=W-N56L578jo
http://www.education.wisc.edu/docs/WebDispenser/soe-documents/aics-lesson3-webpagecredibilitychecklist.pdf?sfvrsn=
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